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“When you two have finished arguing your opinions, [ actually have data!”
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Why is Bl Still a Hot Topic?

Increasing data and content volumes
Increasingly complex regulatory and general reporting requirements

Growing and increasingly complex business operations

Hunger for more insight about internal and external processes

MASTERING THESE = COMPETITIVE DIFFERENTIATION

© 2010 SAP AG. All rights reserved. / Page 4



Why is Bl Still a Hot Topic?
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Why is Bl Still a Hot Topic?

Anecdotal evidence suggests average Bl penetration in typical enterprise: 3% - 8%?

IT still develops most Bl apps; end user self-service remains elusive?
End users continue to feel that Bl apps are difficult to learn, navigate, and use?

Not all relevant data is available in enterprise Bl apps, so many end users revert back
to homegrown apps such as spreadsheets*
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Why is Bl Still a Hot Topic?

Information available for
Important business decisions

Always just the
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© 2010 SAP AG. All rights reserved. / Page 7

‘Instinct-Feel’ Decisions

All of the time [ 3%
75% of the time
50% of the time
25% of the time

Never | 3o
B 3«

16%

42%

BusmessWeek

Source: 2007 BusinessWeek Research Services Base: 675 US and
European business executives and managers



Result:

Pervasiveness: Enterprise Bl applications are
available to most strategic and operational decision-

makers.
B Agree
" Neutral
Enterprise Bl application usage by tactical and “ Disagree
operational decision-makers is above, the same, or
below average compared with most organizations,
where the average is 25%.
Enterprise Bl application usage by strategic decision-
makers is above, the same, or below average
compared with most organizations, where the average 58%

is 50%.

Base: 214 technology professionals familiar with their respective organization’s Bl efforts
(percentages may not total 100 because of rounding)

Source: Q4 2009 Global Bl Maturity Online Survey
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Where do people look for information?

Browsed through mobile files
Searched an online content provider
Browsed through paper files

Looked in a book

Searched the company intranet
Used a desktop search tool
Browsed through computer files

IM someone

Browsed through a website

Went directly to a website

Asked or called someone

Used a Web search engine

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00% 70.00%

Web 2.0 at Work 2007, IDC
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Search and Exploration

To instantly find facts
Weather
Stock Prices

To access information not readily available

New York city traffic map
Restaurant reviews

To investigate or do research
Ticket prices, hotels
Curiosity about a subject

Business Objects

an SAP company

BUSINESSOBIECTS INTELLUIGENT SEARCH

Welcome: 10.48.246.217 Search Alerts Preferences About Help

Polestar on IWDFVM2549 hd 4+~ Advanced

WIKIPEDIA
English HA&E
The Free Encyclopedia R R T
ze D+ articles 350 000 B
Deutsch . Seon E=spaiol
Die freie Enzykicpadie ;J U:?*‘ ‘C"' e, nciclopedia libre
84T 000+ Adikal . )
) < A
Frangais & ol gy Italiano
L yclopédie libre 5 = L lopedia liber
= =) 52T 000+ vosi
o OB (o
Polski Y Portugués
el

oy I 1
Welna encykiopedia e A enciclopédia livre
502 000~ hased R 443 000~ artiges

Pyccknn Nederlands
Ce OHER HUUKTOTeOUs De vrije encyclopedie
5o .

I'm Feeling Lucky |

Google Search

Finding and analyzing corporate information should be this easy
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Search and Exploration

Use familiar key-word search

to find business information sales revenue t-shirt | search |

Answer “on-the-fly” and

|nvest|ga‘t|ve ques“ons Search results: Information Spaces:

Score |5 Result(s)
. il » Fashion Store and Product Information

SearCh dlreCtIy On ll Contains information about the products and sStore per =
pre-indexed data y ) b

No previous reports or metrics . b 5T _ -

need exist

» Industry Breakdown

Provide fast search and exploration

» Department of Defense Parts Procurement

s orders and contractors for the Dol

Search across all data sources

Any semantic layer accessible
source

Any accelerated source
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Search and Exploration

SAD4

. . v Displaying: | = Quantity sold, Sales rave... || Categary v
Cat ity sald Sales r... | §
Intuitively explore on == Quaniy solé | Jeoe - |5,
T-Shirts 14,499 $2,586,495 =
!-! v Soft fabric 5329 m $875,268
d at a pe— Belts,hags,wallets 4,348 m $759,861
. Turtleneck 5457 m $749,507
il Long lounge pants 2 Pocket shirts 3,642 @ $715,960
shirts Sweater dressesBemmudas o = rvosle e
. ) o Daywear ammples , \
No data model or data T ey Belts, bags wallets var s ST
- v - -
= 2 Pocket shirts Turtleneck Skirts rurensn Hlf nosolm 46185540
- Jacket
knowledge required T s Short sleeve  |Zi00t S
seans Syweats Samples 2732 m $400,539
wetwear Parly pants Long sleeve 1654 m $247,053 [
outdear Lounge wear SOt fAbDric casual dressesJeweiry 1559 m $215,031
. Fancy fabric
Hats,gloves, scarves EVENING Wear 1,074 m $183,335
Cardigan 966 m $162,771
1,236 W $174,085
816 W $147,043
617 m $117,742
Ieans 510 m $89,665

Automated relevancy e it
of results

Most relevant information
Is displayed first

Best chart type auto
generated

Share insights with others
Export to CSV or image
Save it locally as a browser bookmark
One-click send to email
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Acceleration

Business Analytic Engine

Calculations on the fly

B Lightning fast

® Always same performance
® Any query

Compression, columnar optimized for
analysis

B Agile

® low TCO

= u ®m Fast to upload
SSEEE T
Catmmm Em==s
i vamme e
L] =
‘‘=maal mm==st
' g T 1 1

g EDW, DMs, DBs, Apps
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Acceleration

Hardware Enablers
m Declining cost of memory
m 64-bit computing
m Multi-core
= MPP

Benefits
m Real-time end-user analysis
m Fast queries against large volumes of data
m Bl at the “speed of thought”
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Acceleration

= 1B
- 2 =
-
;=
O At the speed of thought LI T | e
5 A : ﬁ el "y """I‘Hhﬁ“
y W
. . 3L 32 .
m Performance acceleration factor 10 and_ B 4
3 - - |
%
B
2 | .,":
N "
1 '
0 - I I I
20 million 100 million 500 million
records records records
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Acceleration

Project HAnR B2

[
36/ Million Records < | sec

e L = Pl'mninj

= Modt"iﬂj

[Transactions Reports soreadShe
' — = What-t{" Siwulation

[Transactions Reports = 5

External Source .

Persistent
.S+ora3e
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Mobile

Best-in-Class Technology Adoption Plans

% Ta% 100%

0% 25% ]
Autormated or broadcag alert messages “ I |
delivered to mohile devices

Existing Bl reportingfamattics delivered

via Errailto mokile devices L ot

Static reports andior spreadshests -
defivered to mobile devices m B5%

Bl software platform with delivery of BI ]

1%
reports, dashhoards andior anakticsto m T8% ﬂ
%

the mokile device

device

Bl dashboard software onthe mokile F 320,

SOURCE: ABERCEEN GROUP M Current OF lanned W Mo Plans

At the World Mobile Conference in February 2009, GSMA announced that the number of mobile
phones in the world has exceeded four billion with prospects of hitting six billion in 2013

1 Billion worldwide mobile workers in 2011
75% in the US
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Mobile

SAD4

Aberdeen Grorp

Growth in investing for mobile

i nd
workforce apps is 2 to B 56% of ‘best-in-class’ companies characterise their
Top 5 priority in 70% CIOs Bl implementation as being wide-spread throughout
Top 3 in 30% CIOs the company or pervasive.

54% of those firms say that over half of the reports
they create within their internal Bl applications are
re-used for delivery to mobile Bl.

Enterprise adoption will be the

norm [February 24, 2009]

US Spending on apps will top GSMA Celebrates Success of 2009 Mobile
$9 billion by 20112 with double World Congress

- Feb 24, 2009 (Daily Independentfall Africa Global Media wia COMTEX) -- Ower 47,000
dlglt grOWth wigitors from 189 countries attended the GSMA Mobile World Congress, the leading event
for the mohile caommunications industry, which officially closed on Thursday lastweek in
Barcelona, Spain, according to figures released by the global GSM association.

1 Gartner, Oct 2006

2 Compass Intelligence, May 2007
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Intuitively explore on
data

No data model or data
knowledge required

Web or Mobile

Automated relevancy
of results

Most relevant information
Is displayed first

Best chart type auto
generated

Share insights with others

Export to CSV or image

Save it locally as a browser bookmark

One-click send to email
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Mobile and Acceleration

SAD4

v Displaying: | = Quantity sold, Sales rave... || Categary v
%p"l# Category Quantity sold Sales r... ';;
T-shirts 14,499 $2,586,495
!-I__'_ v Soft fabric 5,329 m $875,268
e Belts,bags,wallsts 4,348 W $759,861
Turtleneck 5457 m $743,507
Lty Long lounge pants 2 Pocket shirts 3,642 @ $715,960
| shirts Sweater dressesBemmudas Dy wear S AEI] e
Sonelaion wam wear v ity Belts, bags,wallets wair accessoniespams - wilm eds.ea
|7 2 Pocket shirts Turtleneck Skirts Funtengin Skirts 3,950 m $616,540
Trend Dry wear B;aa;\vkqilesar Short Slee\le Shart S‘|EEVE 2,724 i477,ﬂ26
Long slseve 2,857 m 461,372
s Sweats Samples Evening wear 2732 m $400,539
wetwear Parly pants Long sleeve Lounge wear 1654 m $247,053 [
outdear Lounge wear SOt fAbDric casual dressesJeweiry Swestsr dresses 1559 m $215,031
batngiovescomes Evening wear Bostisay PR GEEEES
Cardigan Party pants 266 W $182,771
Casual dresses 1,736 W $174,085
Hair accessories 816 W $147,043
Mini city 617 m $117,742
Jeans s10m $59,665
Full length 554 m 478,543 | |
67,719 $1D:331:734
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Mobile and Acceleration
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Networked

Cloud Applications: SaaS, PaaS, On demand, Off Premise...
ISV develops and hosts a web-native software application/platform
Customers consume as an Internet service
Customers subscribe on a monthly, quarterly basis

Cloud Market Growth

49% of companies now plan to use cloud-based apps for mission-
critical applications (18% in 2006)

26% of companies have at least one SaaS application (11% In
2006)

SaasS adoption will grow to 47% in 2007 (65% by 2010)

Large enterprises that have adopted SaaS deploy an average of
3.4 applications (to average 7 by 2010)
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On Demand Only

On Demand

CLOUD
APPLICATION

WEB
CLIENT

e e ——————
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On Demand Meets On Premise

On Demand

On Premise DMZ

CLOUD

S APPLICATION

Server

HTTP
Reverse
Gateway

Exchange,
etc.

SharePoint,
etc.

Documentum
[/ EMC, etc

WEB
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Networked

SAD4

On Premise server networked with On Demand application “makes the Cloud safe for IT” by
providing enterprise-class management features while enabling seamless, secure, and
audited access to backend enterprise systems for business users.

Value for IT;

m Easy to install, update, and maintain — base install needs to be as easy as a home
“Internet router”

m Integration with existing directories (AD & LDAP) for automatic provisioning and
authentication

Auditing and alerting of content, activities, and users (even Cloud actions)
Policy management, enforcement, and alerting to adhere to existing IT policies

Revocation: secure and guaranteed deletion of enterprise-owned content in the
Cloud

Value for Enterprise Users:
m  Single Sign-On (SSO) to Cloud using enterprise credentials

m Ability to perform federated search across any number of backend enterprise
systems

m Unified access for all data sources to enable adding or refreshing content to the
Cloud
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The Enablers

w Search and Exploration

= Acceleration

= Mobile

= Networked

= ALL OF THE ABOVE ENABLES SELF SERVICE
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